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iISLETMECILIGI
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BUSINESS

FASHION BRANDING
VISUAL MARKETING
VISUAL MERCHANDISING

The fashion business graduation project of 2016/17 is a joint venture on the overall aspects of visual design in fashion retail
branding and marketing. This interdisciplinary approach allows the students to understand their works in a wider design
context.
The students were challenged to create their own commercial fashion brand by considering a specific market segment, target
market and target group.
Carefully selecting their merchandise in terms of quality, quantity, style and price the students continued to develop their
visual brand identity, which expanded from logo to campaign design, retail design, webdesign and visual merchandising.
Bringing all of these aspects together the students created, a brand booklet, a website/online shop, an opening campaign and
a window display. The individual brand websites can be visited for more information by scanning the OR codes attached to
the projects on the following pages.

Jorn Frohlich

Graduation Studio Coordinator, Fashion Business

MARKALASMA
GORSEL PAZARLAMA
GORSEL MAGAZACILIK

2016/17 Moda Isletme mezuniyet projesi moda perakendesinde markalasma ve pazarlama konularinda gerceklestirilen
gorsel tasarumlarin genis kapsamli uygulamalart iizerine bir is ortakligi projesidir. Bu disiplinlerarast yaklasim
ogrencilerin kendi mesleklerini daha genis bir tasarum baglami icerisinde anlamlandirmalarina olanak tanimaktadir.
Bu proje kapsaminda ogrencilerden pazar segmenti, hedef pazar ve hedef kitle gibi konulari goz oniinde bulundurarak
kendi ticari moda markalarint yaratmalar: beklenmigtir.
Ogrencilen iiriinlerin kalite, adet, stil ve fiyat gibi olciitlerini dikkate alarak, logo tasarinindan kampanya tasarimina,
perakende tasarumindan, gorsel magazacilik ve web tasarimina kadar gorsel marka kimliklerini geligtirmislerdir.
Tiim bu asamalar bir araya getirilerek marka katalogu, web sitesi/online magaza, agilis kampanyast ve vitrin tasarimi
gerceklestirilmistir.
Detayli bilgi icin, projelere eklenmis olan kare kodlar taranarak markalarin web sayfalar: ziyaret edilebilir.
Jorn Frohlich
Mezuniyet Stiidyosu Koordinatorii, Moda Igletmeciligi




ECE BARCIN

JOHN DOE

The youth grunge culture of the 1990s featured a specific kind
of rock music which inspired fashion as well. Today Grunge
still endures as a fashion style — evolving from its original
form but it did not disappear since criticizing the social norm
has always been a part of growing into adulthood.

John Doe as a Turkish high street brand offers affordable
“grungy”street wear to young Turkish men between the age
of 15 and 25 years allowing them to express their individual
culture and morality. The brand specialises in DIY (do-it-
yourself) giving its customers the option to customize their
purchases in the store by means of adding buttons, patches
and stickers.

John Doe also organises renew & recycle weeks, where
everyone can bring their bikes, skateboards or roller blades
to the store for repair or exchange.

WoiAT WE SELL7
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1990°li ydlardaki rock miiziginin alternatif bir tiirii ile
biitiinlesen “grunge”  kiiltiiriiniin moda iizerinde onemli
etkileri olmugtur. Sosyal normlari sorgulamanin erigkinlige
doniigiimiin bir pargast olmast nedeniyle, giiniimiizde grunge
akimnin etkileri bircok alanda oldugu gibi moda tarzi olarak
dadevam etmektedir. “High Street” Tiirk moda markasi olarak
John Doe, 15-25 arasi geng Tiirk erkeklerine kendi bireysel
kiiltiirlerini yansitabilecekleri, ulagilabilir fiyat araliginda
moda iiriinler sunmaktadir. Marka, “Kendin Yap“ nosyonu
iizerine uzmanlagmis olup, magaza icerisinde miisterilerine
satin aldiklar iiriinleri rozet, yama ve ¢ikartmalar ekleyerek
kisisellestirme imkami sunmaktadr. John Doe, ayrica,
miisterilerin bisikletlerini, kaykaylarim ve patenlerini tamir
ettirmek veya degistirmek icin magazaya getirebilecekleri
yenileme ve geri doniigiim haftalar: diizenlemektedir.
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FULDEN KUMSAL

DEUX POINTS

Deux Points is a Paris based high-end ready-to-wear brand
supporting the career woman’s lifestyle by offering classic
wardrobe essentials and must-have pieces.

Today’s powerful and innovative working woman who
is pushing the invisible ceiling to its’ limits is the main
inspiration of the brand. Deux Points target identifies herself
as self-confident with a design expectancy embracing high
quality, function, comfort, and style at the same time.
Shaped around the understanding of “style at every age”
Deux Points addresses metropolitan business women between
the ages of 25 and 60 by establishing three sub-brands

s Jeunesse, : Studio and : D orée.

All three sub-brands offer the timeless classic style in the
minimalist elegance of Deux Points.

Deux Points believes in the power of women to change the
perceptions of men and influence other woman to do the same.
Strong women shape the future!
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Calisan kadinlarin yasam tarzimi desteklemek adina her
gardiropta bulunmasi gereken vazgegilmez tasarim pargalari
sunan Deux Points Paris’te kurulmus iist segment bir hazir
giyim markasudur.

Giiniimiiziin giiclii, yenilikcive sinirlari zorlayan meslek sahibi
kadinlart markanmin ana ilham kaynagin olusturmaktadir.
Deux Points kadini, kendini yiiksek kalite bilinci ve tasarim
beklentisine sahip, sikligi ve konforu hayat tarzi olarak
benimsemig, kendine giivenen bir kadin olarak tamimlar.
“Her yasta stil” anlayisiyla hareket eden markanin hedef
kitlesi 25 - 60 yas araligindaki sehirli is kadinlaridir.

: Jeunesse, : Studio ve : D orée adi altinda ii¢ alt markadan
olugan Deux Points zamansiz siklig1 minimalist bir zarafette
sunmayt amaglar. Deux Points, erkeklerin genel algisin
degistiren ve diger kadinlara bu konuda ilham veren
kadinlarin giiciine inanir.

Giiclii kadinlar gelecegi sekillendirir!

DEPT. OF FASHION AND TEXTILE DESIGN
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GOZDE YILDIZ

NEILOS

Neilos Boutique, which has stores exclusively in Greece, sells
clothes, shoes, beachwear, accessories, cosmetics and home
decoration objects. The brand targets young women between
18-35 years who enjoy the Mediterranean life style.
Limiting its stores to online shopping and establishing
boutiques only within the boundaries of the Aegean region,
Neilos wants to keep the cultural Greek heritage in its
authentic location.

Our slogan:

“Taste the bohemian luxury of Greek culture with our
exclusive garments, accessories and home decoration objects
and carry this warm Aegean atmosphere to your home!”

MEET WITH TAN LINES
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core brand exclusive segment

Magazalarum ozellikle Yunanistan’da konumlandiran Neilos
Boutique, giyim, ayakkabi, plaj giyim, aksesuar, kozmetik ve
ev dekorasyonu kategorilerinde hizmet vermektedir. Marka
18-35 yas araligindaki, Akdeniz yasam tarzindan keyif alan
geng kadinlart hedeflemektedir. Magazalarimt sadece online
platformda ve Ege Bolgesi ile simirlandiran Neilos boylelikle
Yunan kiiltiirel mirasin dogdugu topraklarda devam ettirmeyi
amaclamaktadur.

Slogammiz:

“Ozel tasarim giysilerimiz, aksesuarlarimiz ve ev dekorasyon
iiriinlerimiz ile Yunan kiiltiiriiniin bohem-liikks ~ havasini
hissederken Akdeniz’in sicak atmosferini evinize tagiyin!”

DEPT. OF FASHION AND TEXTILE DESIGN
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AURA

AURA is a luxury beachwear brand for women with a
special interest in a healthy lifestyle including yoga and the
stimulation of the Chakras.

AURA is inspired by the colors and the motives of the seven
Chakra points on the body.

The collection is designed considering the colors of the
chakra points and the natural stones which symbolize each
energy point.

The brand has three different lines providing special
beachwear, shawls and sarongs.

Thus AURA designs can be worn not only on the beach, but
also during yoga sessions or even at summer parties.

SPIN THE CHART

Find & shop hy your own Chakra.
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AURA markasi, saglikli yasami kendisine rehber edinen,
cakralarin mucizesine inanan kigilere hitap eden liiks bir plaj
giyim markasudur.

AURA’min ilham kaynagi, viicudumuzdaki yedi adet ¢akra
noktastmin her birinin kendine 0Ozgii renk ve motifinden
alimnugtir. Koleksiyonlarin tiimii cakra noktalarimin renklerine
ve viicuttaki enerji noktasina ait dogal taslarla tasarlanmigtir.
Markamin plaj giyim, pareo ve pestamal seceneklerinden
olugan ii¢ ayri ozel koleksiyonu bulunmaktadir.

AURA’min tasarimlart sadece plajda degil, aynt zamanda
yoga yaparken ya da yaz partilerinde de giyilebilir.
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SELEN KARIPCIN

NELLIE

Nellie is a concept store featuring contemporary vintage style
Sfashion brands and thus offers hidden treasures of the good
old days to old souls in a young body.

It attracts the attention of young Turkish blogger-style women
between 18 and 30 years, offering new vintage products such
as clothes, bags, shoes, accessories and home decorations in
all styles from the 50s to the 90s in bright and pastel colors.

By selling them in a vintage atmosphere it injects a story
and a life to the products, which all of Nellie's customers
appreciate.

Feeding their intellectuality Nellie’s women embrace the
story of an object or a garment from the past and feel proud
to own these genuine parts of history.

In this philosophy Nellie has a wide range of products
nurturing its customers’ creativity as an act of self-expression.
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Cagdas vintage tarzinda iiretim yapan moda markalarini
kendi biinyesinde bulusturan Nellie, eski giizel giinlerin sakl
hazinelerini geng bedenlere sunan bir konsept magazadir.
Tiirk blogger tarzina sahip, ozellikle 18-30 yas arast
kadinlarin ilgisini ceken magaza 1950’ lerden 1990l yillara
kadar goriilen tiim stillerde, parlak ve pastel renklerin
kullanmildigr  vintage goriiniimlii  giysi, c¢anta, ayakkabi,
aksesuar ve ev dekorasyon iiriinleri sunmaktadur.

Vintage tarzim magaza ic mekan tasarumina da yansitan
Nellie, her bir iiriiniine ayri bir hikaye ve yasam agilar.
Bu satin alma deneyimi Nellie kadinlarimin begenisini
kazanmaktadur.

Entellektiiel anlamda kendini besleyen Nellie kadini, giysilerin
ve nesnelerin gecmis hikayelerini kucaklar ve gecmise ait
gercek izler tasiyan bu parcalara sahip olmaktan gurur
duyar. Bu felsefe ile Nellie, miisterilerine yaraticiliklarmmi
gosterebilecekleri ve kendilerini ifade edebilecekleri genis
bir iiriin yelpazesi sunar.

DEPT. OF FASHION AND TEXTILE DESIGN
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SIMAY ESMEK

BEEWEAR

Sustainability as a mega-trend, is affecting the fashion
industry.

In this dynamic industry, where customers and their
expectations constantly change, it surely will grow and
develop further.

In 5 years time generation Z will shape society in a direction,
where ethical and sustainable fashion will become the norm,
since nowadays it does not satisfy GenZ's needs in terms of
fair trade and ecological aspects.

Assuming ethical and sustainable values will impact all styles
of fashion and market trends, the new generation's ethical
brand “Beewear” fits perfectly into this market gap.
Offering colourful, cute, trendy and sustainable clothing as
well as accessories for both men and women at affordable
prices, the brand also provides a sustainable, interactive
shopping experience within its stores.

€ 1ZMIR UNIVERSITY OF ECONOMICS
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Siirdiiriilebilirlik bir mega trend olarak moda endiistrisini
etkilemektedir.

Hedef kitlelerin ve miisteri beklentilerinin siirekli olarak
degistigi bu dinamik endiistride, siirdiiriilebilirlik akiminin
da biiyiiyiip gelisecegi kesindir.

5 yu igerisinde Z kusag toplumun onemli bir parcast
haline gelecek ve toplumu kendi degerleriyle etkilemeye
baslayacaktir. Bunun yani sira etik ve siirdiiriilebilir degerler
norm halini alacak ancak bu tek basina Z kusagu icin yeterli
olmayacaktir. Bu durum goz oniinde bulunduruldugunda,
veni kusagin etik ancak stilden taviz vermeyen markasi
“Beewear” pazardaki bu boglugu dolduran onemli bir
secenek olarak one ¢ikacaktir.

Hem kadin hem de erkek miisterilerine renkli, zarif, modaya
uygun ve siirdiiriilebilir giysi ve aksesuarlari uygun fiyatlarla
sunan marka, magazalarinda siirdiiriilebilir ve interaktif bir
aligveris deneyimi saglamaktadir.

DEPT. OF FASHION AND TEXTILE DESIGN
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COLLECTION DEVELOPMENT: FASHION LOVES ART

The graduation collections of 2016/17 aim to create an awareness of the limitless inspirations that 20th
century art holds for any fashion designer. Art and fashion reflect all the dynamic changes in the world.
Each inits own expressive ways. Instead of referring to the differences between art and fashion the graduation
project tackles their similarities without prejudice.
In the first semester conceptual creativity was set into focus as the students investigated an artist or art-
period of the 20th century and turned their research into an experimental couture collection of four show
pieces.
The second semester represents a commercial approach to fashion where the students developped their
research into a ready-to-wear collection considering a specific market segment, style, season and target
group.
Jorn Frohlich
Graduation Studio Coordinator, Fashion Design

TASARIMI

KOLEKSIYON GELISTIRME: MODA SANATI SEVER
o
WM 2016/17 Mezuniyet koleksiyonlart 20. yy. sanatinin bir moda tasarumcisi iizerinde birakabilecegi sinirsiz

etkiler ile ilgili bir farkindalik yaratmay: amaglamaktadir. Moda ve sanat, kendilerine ozgii ifade etme

DESIGN yontemlerini kullanarak diinya iizerindeki koklii degisimleri yansiutmaktadir. Mezuniyet koleksiyonlari,
farkliliklara isaret etmek yerine, moda ve sanat arasindaki benzerlikleri, onyargisiz bir bicimde ele
almaktadir.

Bu kapsamda dgrenciler, yilin ilk doneminde kavramsal yaraticiliklarint bir sanatgt veya 20. yiizytla ait bir
sanat donemini incelemek icin kullanmig, bu arastirmalari ise dort gosteri parcasindan olusan deneysel
couture koleksiyonuna doniistiirmiislerdir.
Ikinci donemde ise, 6grencilerin belirli bir pazar segmenti, stil, sezon, ve hedef kitle élgiitlerini goz oniinde
bulundurarak arastirmalarin bir hazir giyim koleksiyonuna doniistiirdiikleri daha ticari bir yaklasim
benimsenmisgtir.

Jorn Frohlich

Mezuniyet Stiidyosu Koordinatorii, Moda Tasarim
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BUKE OZER
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HARING / POST-MODERNISM

DEPT. OF FASHION AND TEXTILE DESIGN

MONOGRAPHICAL LINES

This collection is inspired by Keith Haring, one of the most
famous artists of the post-modern era in the 1980s.

Sharp contoured silhouettes depicting humans, animals and
big urban city skylines in hard black and white contrasts are
most characteristic of his art-works.

This collection reflects the world‘s main topics of life such as
war, violence, birth and love in Keith Haring ‘s style by means
of digital prints.

The big prints and added colors emphasize a young sporty
style. As a result this collection consists of ready-to-wear
sporty and casual products targeting customers between the
ages of 18 and 30 years old in the mass market segment.

€ iZMiR EKONOMI UNIVERSITESI
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MONOGRAFIK CiZGILER

Koleksiyonda, 80 ler postmodern donemde popiiler olan Keith
Haring ‘in yaptig1 sanat eserlerinden ilham alinnustir. Keskin
kontiirlere sahip siluetler, giiclii siyah-beyaz kontrastiyla
olusturulmug insan, hayvan ve gsehir figiirleri sanatcimn
eserlerindeki temel dgelerdir.

Bu koleksiyonda savas, siddet, oliim ve dogum gibi yasamin
ana konular: Keith Haring’in tarzinda, dijital baski yoluyla
yansitilmaktadur. Biiyiik baskilar ve siyah/beyaz disinda eklenen
renklerle geng ve sportif bir tarz yakalanmasi amaglannugtir.
Boylelikle, giinliik ve sportif hazir giyim iiriinlerini iceren
koleksiyon, kitle pazar segmentindeki 18-30 yas arasi miisterilere
ulasmay hedeflemektedir.

MODA VE TEKSTIL TASARIMI BOLUMU
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PALINGENESIS

This ready-to-wear collection entitled ,Palingenesis‘ is
inspired from the Latin festival Day of the Dead.

This concept is based on the two most characteristic symbols
of the festival, skeleton figures and flowers.

The theatrical skeleton theme has been transformed into
ready-to-wear by means of digital print, whereas the flower
theme is applied with 3D laser cut applications.

The collection which targets young women between 20-30

years old, is positioned in the middle market segment and has
a color scheme which is limited to black, grey and cream.

€ iZMiR EKONOMI UNIVERSITESI
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,Palingenesis‘ hazir giyim koleksiyonu Oliiler Giinii isimli
Latin festivalinden ilham alinarak hazirlanmigtir.

Bu tema festivalin en karakteristik iki ogesi, iskelet figiirii ve
cicekler kullamilarak uygulannugtir.

Teatral yonii ile one cikan iskelet temasimin hazir giyim
koleksiyona wuyarlanmasi dijital baski yontemleri ile
gerceklestirilirken, cicek temasi lazer kesimle elde edilen ii¢
boyutlu aplikelerle uygulanmugstir.

20-30 yaslari arasindaki geng kadinlara hitap eden ve orta
pazar segmentinde konumlandirilan koleksiyonun renk paleti
siyah, gri ve kremle sinirli tutulmustur.

MODA VE TEKSTIL TASARIMI BOLUMU
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GOKNUR KADAYIFCI
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AFTER DARK

This collection is inspired by Erté‘s illustrations and Art Deco
perfume bottles and aviaries. Erté‘s illustrations, the interior
designs with sparkling chandeliers and the elegant perfume
bottle shapes of this elegant era have been captured in the
designs influencing fabric manipulations and silhouette.
Double-sided gold-black sequins and tassels are referring to
these inspirations and create a beautiful harmony, whereas
dark lycra denim-gabardine and black laser-cut leather
create a contemporary sportive look targeting young women
between 20-35 years. The RTW collection is positioned in the
middle market segment with its affordable prices and easy
adaptable styles to urban sportive elegance.
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KARANLIK SONRASI

Bu koleksiyonda Erté‘nin illiistrasyonlarindan ve Art Deco
parfiim giseleri ve kug kafeslerinden ilham alinmuistir.
Erté‘nin illiistrasyonlari, donemin avizeler ile isildayan
ic mekan tasarimlart ve sik parfiim siselerinin sekilleri,
iiriinlerin siluetini ve kumag manipiilasyonlarimin olusumuna
yon vermigtir. Cift tarafli altin-siyah payetler ve piiskiiller bu
ilhama gonderme yaparak giizel bir harmoni yakalarken, koyu
likrali denim-gabardin ve siyah lazer kesim deri kumaglar ise
20-35 yas arast geng kadinlara yonelik cagdas ve sportif bir
goriiniim yaratnugtir. Bu hazir giyim koleksiyonu, ulasilabilir
fiyat seviyesi ve kentsel, sportif sikliga kolayca uyum saglayan
stili ile orta pazar segmentinde konumlandirilnigtir.

MODA VE TEKSTIL TASARIMI BOLUMU
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SONAY ERCAN TEZCAN

€ 1ZMIR UNIVERSITY OF ECONOMICS

GEORGES SEURAT / POINTILISM

FACULTY OF FINE ARTS AND DESIGN

DEPT. OF FASHION AND TEXTILE DESIGN

MYSTERIOUS GLOBES

The collection ,Mysterious Globes‘ is inspired by the
pointillist art era focused particularly on Georges Seurat's
distinctive painting technique referred to as pointillism.

Red and blue neoprene fabrics combined with black stretch
gabardine give an overall look of contemporary elegance,
supported by minimalistic asymmetric pattern cuts and
beading applications.

With its modern, sleek and stylish designs, this business
collection is positioned in the bridge segment from middle
market to high fashion, targeting women between 25 - 35
years with a distinct and sophisticated design taste.

€ iZMiR EKONOMI UNIVERSITESI

GUZEL SANATLAR VE TASARIM FAKULTESI

GIiZEMLI KURELER

,Gizemli Kiireler* isimli bu koleksiyonda, puantilizm sanat
akimindan, ozellikle de Georges Seurat’min dzgiin boyama
tekniginden ilham alinmistir.

Kirnuzi ve mavi neopren kumasglar ile siyah stre¢ gabardinin
bulugmast, minimal asimetrik kesimler ve boncuk islemeler
iiriinlere ¢agdas bir siklik ve zarafet kazandirmustir.

Modern, sik ve moday: takip eden tasarimlart iceren, orta
pazar segmenti ile yiiksek moda arasinda koprii gorevi
goren bu koleksiyonda, 25-35 yas arast, sofistike bir tasarim
algisina sahip, calisan kadinlar hedeflenmistir.

MODA VE TEKSTIL TASARIMI BOLUMU
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DILARA GEZER

€ 1ZMIR UNIVERSITY OF ECONOMICS

FACULTY OF FINE ARTS AND DESIGN

GEORGES BRAQUE / CUBISM

DEPT. OF FASHION AND TEXTILE DESIGN

BACK TO NATURE

Based on the cubist art movement, this ready-to-wear
collection is inspired by Georges Braque‘s painting “The
Violin“. It emphasises the notion of a return to nature since
the desire for a natural and sustainable lifestyle is constantly
increasing.

Focused on simple but functional design, the patterns are
based on rectangular shapes enabling some parts to be worn
from both sides: front & back and inside out. Thus, a single
product can be worn in different styles and colours.

This high street collection located in the middle market is
targeting young customers between 20 and 30 years old.
Khaki, beige, navy blue, and olive earth tones in linen, cotton
and silk fabrics promise a natural summer feeling for 2018.

€ iZMiR EKONOMI UNIVERSITESI

GUZEL SANATLAR VE TASARIM FAKULTESI

DOGAYA DONUS

Bu hazir giyim koleksiyonunda, 20. yiizyil kiibizm sanat akimi
temel alinarak, sanatgci Georges Braque’nin “The Violin”
tablosundan esinlenilmistir. Dogal ve siirdiiriilebilir yasam
tarzi yiikselis gosterdigi icin dogaya ve dogalliga doniis
vurgulanmistir.

Kaliplar, basit fakat fonksiyonel tasarim odakli, ¢ift
tarafli giyilebilecek (On/arka, i¢/dig) sekilde kare formda
hazirlanmugtir. Boylece tek bir iiriin farkli tarz ve renkte
givilebilmektedir.

20-30yag araligindaki miisterileri hedefleyen bu koleksiyonda
kullanilan haki, bej, lacivert, zeytin yesili ve toprak tonlardaki
keten, sile bezi ve ipekli kumaslar 2018’de dogal bir yaz vaat
etmektedir.

MODA VE TEKSTIL TASARIMI BOLUMU
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ALPHONSE MUCHA / ART NOUVEAU
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DEPT. OF FASHION AND TEXTILE DESIGN

SECRET GARDEN

Alphonse Mucha, a famous artist of the Art Nouveau period,
focussed on the female figure, nature, flowers and curvy
structures in his illustrations. The ,Secret Garden‘ collection
captures the typical warm-golden colour palette and contrasts
of Mucha‘s works.

The characteristic floral motifs of Art Nouveau have been
transferred into appliques suitable for ready-to-wear and in
combination with denim, neoprene and net fabrics result in a
contemporary denim collection for FW 2017. The collection
has been designed for young women between 18 and 25 years
who prefer a stylish, sporty and dynamic style in affordable
prices. It is positioned in the middle market segment.

€ iZMiR EKONOMI UNIVERSITESI

GUZEL SANATLAR VE TASARIM FAKULTESI

GizLi BAHCE

Art Nouveau doneminin basarili temsilcilerinden biri olan
Alphonse Mucha, tablolarinda kadin figiiriine, dogaya,
ciceklere ve kivrimly yiizeylere odaklanmistir.

,Gizli Bahge* koleksiyonunda da, Mucha‘nin eserlerindeki
tipik sicak altin rengi paleti ve zithiklar yakalanmaktadur.

Art Nouveau‘nun karakteristik cicek motifleri, hazir giyim
icin uygun olarak aplikelere aktarilmig ve denim, neopren,
file kumagslarla birlegtirilerek, cagdag bir sonbahar-kis 2017
denim koleksiyonu tasarlanmigtir.

Sk, sportif ve dinamik bir tarzi uygun fiyata almay: tercih
eden 18-25 yas araligindaki geng kadwnlar icin tasarlanan
koleksiyon, orta pazar segmentinde konumlandirilnugtir.

MODA VE TEKSTIL TASARIMI BOLUMU
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ARTE POVERA

Gizem spent the first semester on an Erasmus exchange in Germany.
Gizem, ilk yartyili Almanya‘da Erasmus égrencisi olarak gecirdi.

GIZEM SEMERCI

34 “ IZMIR UNIVERSITY OF ECONOMICS FACULTY OF FINE ARTS AND DESIGN DEPT. OF FASHION AND TEXTILE DESIGN

EXPERIENCE

,Experience’, a ready-to-wear denim collection, is inspired
from the Arte Povera movement.

The unconventional lines and unfinished appearance of
the collection follows the spirit of Art Povera by means of

recycled denim fabrics.

The designer level styles target women from 20-35 years,
aiming to break the monotonous line of everyday-life.

€ iZMiR EKONOMI UNIVERSITESI

GUZEL SANATLAR VE TASARIM FAKULTESI

DENEYIM

,Deneyim* isimli hazir giyim koleksiyonu Arte Povera (yoksul
sanat) akimindan esinlenilerek hazirlannugtir.

Koleksiyonun geri doniigtiiriilen denim kumaglar ile saglanan
alisilagelmisin  disindaki ~ ¢izgileri ve tamamlanmamis
goriiniimii Arte Povera ruhunu yansitmaktadir.

Tasarim markasit segmentine uygun olarak yaratilan stiller,
hedef kitlesi olan 20-35 yas araligindaki kadinlary giinliik
hayatin monoton ¢izgilerinden kurtarmay: amaglamaktadir.

MODA VE TEKSTIL TASARIMI BOLUMU
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NiSAN MALATYALI

€ 1ZMIR UNIVERSITY OF ECONOMICS

UMBERTO BOCCIONI / FUTURISM

7 FACULTY OF FINE ARTS AND DESIGN

DEPT. OF FASHION AND TEXTILE DESIGN

TRAIL OF SPEED

This ready-to-wear fashion collection is inspired by Italian
Sfuturism. While the print-patterns and constructed lines reflect
the characteristic futuristic sharp edges, the colour range and
textile accessories such as eyelets and zippers emphasize its
fascination with urbanisation and mechanisation capturing
movement and speed. Just like the Italian futurists the
collection aims for a cool urban and contemporary look. This
collection is positioned in the middle market of the ready-to-
wear sector targeting young women between 20-40 years who
have established a successful career in professional business
life and want to go beyond standard lines by expressing their
individual dynamism. Hence all items in this collection merge
different styles (from trendy to business) together.

€ iZMiR EKONOMI UNIVERSITESI

] GUZEL SANATLAR VE TASARIM FAKULTESI

HIZIN izi

Bu hazir giyim koleksiyonu Italyan fiitiirizminden esinlenilerek
hazirlanmigtir. Baski desenleri ve giysi formuna yon veren ¢gizgiler
fiitiirizme 0zgii keskin hatlar: yansitirken, renk paleti ile kusgozii
ve fermuar gibi tekstil aksesuarlar ise hareketi ve izt yakalayan
kentlesme ve mekaniklesmenin cazibesine vurgu yapmaktadir.
Italyan fiitiiristlere benzer bir sekilde koleksiyon, kentli ve cagdas
bir goriiniim yaratmay: amaglamaktadir. Hazir giyim sektoriiniin
orta pazar seviyesinde konumlanan koleksiyon, profesyonel is
hayatinda bagarili bir kariyere sahip olan ve standart ¢izgilerin
otesine gecerek bireysel dinamizmini yansitmak isteyen 20-
40 yas araligindaki kadinlari hedeflemektedir. Boylelikle,
bu koleksiyonun tiim parcalari (giincel trendlerden is yagam
stillerine kadar) farkli stilleri bir araya getirmektedir.

MODA VE TEKSTIL TASARIMI BOLUMU
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ARZU KIiBAROGLU

€ 1ZMIR UNIVERSITY OF ECONOMICS

FACULTY OF FINE ARTS AND DESIGN

LOIE FULLER / ART NOUVEAU

DEPT. OF FASHION AND TEXTILE DESIGN

THE EMBODIMENT OF CURVES

This collection is inspired by Loie Fuller, a choreographer and
dancer who embodied the spirit of Art Nouveau by incorporating
the movement of large pieces of fabric in her dance performance
,Serpentine‘. All designs are based on her fascinating dance
moves and flowing fabrics in fluttering motion. Cotton, polyester,
chiffon and crepe in nude tones are the main fabrics of this
collection, since they are suitable for everyday use yet provide a
Jformal look for 25-40 year old women. Due to fine tailored design
details such as curvy lines, ballooned arms and oval shaped
details reflecting the ,Embodiment of Curves’, this collection is
positioned on the bridge level between the commercial middle
market and designer level.

€ iZMiR EKONOMI UNIVERSITESI

GUZEL SANATLAR VE TASARIM FAKULTESI

SOMUTLASAN KIVRIMLAR

Koleksiyonda, Art Nouveau ruhunun viicut bulmasin
saglayan dans¢i ve koreograf Loie Fuller’in metrelerce
kumagsla yaptigi ,Serpentine‘ dansindan ilham alinmustir.
Fuller’in yapnigr biiyiileyici dans ve kumaslara verdigi
kivrimlar, tasarimlart etkileyen ana hatlardir.

Hem giinliik kullamma uygunlugu hem de 25-40 yas
arast kadwnlara resmi bir goriiniim saglamasi agisindan,
tasarimlarda ten rengi tonlarinda pamuk, polyester krep ve
sifon kumaglar kullamlmistir. Kivrimly hatlar, balon kollar
ve oval formlu tasarim detaylari iceren ozel iiretim iiriinler,
,Somutlasan Kivrimlar® adli bu koleksiyonu orta pazar
segmenti ile tasarimct diizeyi arasinda konumlandirmugtir.

MODA VE TEKSTIL TASARIMI BOLUMU
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SANATI SEVER!
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LOVES ART!

MEZUNIYET DEFILESI & SERGISI 2017 GRADUATION FASHION SHOW & EXHIBITION

DEFILE / FASHION SHOW

Koreografi / Choreography Rénesans Ajans, Akif Orik

Sac ve Makyaj/ Hair & Make-up Bioderm

Defile Fotograflan / Catwalk Photography Ersan Celiktas, Melis Ornekoglu, Ecem Celik
Video Projeksiyon / Video Projection Jérn Fréhlich

Genel Organizasyon / General Organization Filiz Deniz

Kulis / Backstage Asli Kocamanlar, Jolide Islek

Video Cekimi / Video Documentation Hakan Tuncel/ Arda Yilmaz

ikramlar / Catering West Aegean Restaurant

Sunucu / Host Bartu Akartuna

DEFILE MODELLERI / FASHION SHOW MODELS
Casting Rénesans Ajans, Akif Orik

Ogrenciler/ Students: Elif Dokuzluoglu, Yasemin Yesilpinar, Gil Basdogan, Selin Devran, idil Ozsoy, Basak Hepilbayli, Dilara Kul, Zeynep
Guzelirmak, Irmak Oztas, Nihan Sayin, Ceylin Temiz, Hande Alkan, ilayda Adali, Ecem Unal, ilkim Tokgdz, Nur Gk, Cansu Yalim, Katelny
Ozdemir, Begim 151k, Gizem Tatar, Arzum Kurucali, Selin Tuncer, Hande Kése, Esra Aslan, Ece Onal, llgaz Cavusoglu, Tutku Firat, Selin
Pacaci, Zeynep Peker, Deniz Kuruogullari, Jesica Gir, Ege Girséz, Yigit Ginday, Stleyman Aslan, Batu Caner, Semih Karpat, Emre Aydin
Rénesans Ajans: Lara Alan, Sevean Demirkaya, Bisra Aktas, Busra Canbaz, Tugba Ozdogan, Nazli Demir, Bengisu Yardimai, Merve
Serbest, Candan Millitirk, Emine Alici, ilknur Mutabikoglu

6 IZMIR UNIVERSITY OF ECONOMICS FACULTY OF FINE ARTS AND DESIGN DEPT. OF FASHION AND TEXTILE DESIGN

MODA MEZUNIYET STUDYOLARI / FASHION GRADUATION STUDIOS

Koordinatér / Coordinator Jérn Fréhlich
Tasanm Stidyo Teknisyeni / Fashion Studio Technician Jolide Islek
Moda Isletmeciligi Teknisyeni / Fashion Business Technician Asli Kocamanlar
Kalip ve Dikim / Pattern-making and tailoring Sami Ozkan

KATALOG / CATALOGUE

Grafik Tasarim ve Dizenleme / Graphic Design & Layout Jérn Fréhlich

Katalog Fotograflar / Catalogue Photography Ersan Celiktag

Dijital Fotograf isleme / Digital Photo Retouching Simay Esmek

Fotografgi Asistani / Photographer Assistant Ecem Celik

Editérler / Editors Prof. Elvan Ozkavruk Adanir, Angela Burns

Basak Siller Zor, Elif Tekcan

KATALOG MODELLERI / CATALOGUE MODELS
Casting Filiz Deniz

Ogrenciler/ Students: Arzum Kurucali, Basak Hepilbayli, Begiim Isik, Batu Caner, Burce Zonguldak, Cansu Yalim, Ceylin Temiz, Dilara Kul,
Deniz Kuruogullari, Ege Giirséz, Ecem Unal, Esra Aslan, Elif Dokuzluoglu, Ece Onal, Gizem Tatar, Gl Basdogan, Gamze Génen, Hande
Alkan, Hande Kése, llayda Adali, llayda Cetinkaya, llgaz Cavusoglu, Irmak Oztas, Isil Kentli, idil Ozsoy, ilkim Tokgéz, Nihan Sayin, Nur
Gok, Semih Aslan, Selin Devran, Sileyman Aslan, Selin Pagaci, Tutku Firat, Zeynep Peker, Yigit Ginday

€ iZMiR EKONOMI UNIVERSITESI GUZEL SANATLAR VE TASARIM FAKULTESI MODA VE TEKSTIiL TASARIMI BOLUMU
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